Business Resources Guide
Gale Handbooks -- Basic and Advanced Searching
Gale is an educational publishing company based out of Michigan, United States. It offers research resources in a wide variety of
subject areas, including a compilation of business plans developed by small businesses throughout North America.

The advantage of this database is its ability to help any type of business owner improve their business. To
begin, if we start on the homepage and search for a common business like “coffee shop”, you’ll notice the
suggested terms which appear. Feel free to use any of them. In the following example, “coffee shop” will be
searched

After clicking the search icon, you’ll notice that the results retrieved are not all relevant for the purpose of
finding information on a coffee shop. For instance, the second result is on cigar shops (as seen on the
following page).

To fix this problem, there are a number of things we can do to the search. The first option is to go to the column
titled “Limit Search by” and click “view more” under the “Subjects” section. This will produce a long list, including the
option “Coffeehouses”. Click this link and it will bring up the two most relevant resources:

On the page which opens after limiting the search by “coffeehouses,” notice the combination of search terms
(“coffee shop” limited by the subject “coffeehouses”). What this means is that your original 50 results from your
basic search “coffee shop” have been limited to only those which have been assigned the subject
“coffeehouses.” This has been circled in the screenshot below:

If the first option from the two coffeehouse options, “Combination Coffeehouse/Play Spot”, is selected, the
following page should come up:

As circled above, note the “Related Subjects” section. In this case, the database again uses the term
“coffeehouses” (as opposed to “coffee shop” or “café”). This indicates that there are probably additional search
results filed under the coffeehouses subject. The reason why this will yield more results is because before
when we had searched coffee shop and added the coffeehouses subject, it had searched with the two
together. When the search of “coffee shop” is removed and the related subject “coffeehouses” is searched on
its own, it retrieves 4 results, as seen below:

Conducting an advanced search can also prove useful in this database for narrowing results. Note: the second
search field has been changed to “keyword” as well.

The above search retrieves four results which seem useful for opening a café, which can be downloaded as
pdfs or listened to as mp3s:

If the first option above is selected, the following page will come up. Note the brief introduction at the top, the
option to listen as an mp3, and the table of contents (as circled below). Viewing the guide in this format creates
one large page with every section. Note that it can also be viewed as a pdf (indicated in the upper right side of
the screen, above the title).

In addition to the above search on coffee houses, it may be worthwhile to search for related business such as
“teahouses” to make the search as comprehensive as possible. This technique is advisable for any search.

Small Business Accelerator
The business accelerator is managed by professional business librarians at the University of British Columbia, and is a
reliable gateway to freely available business information, education, and assistance that is both current and trustworthy

From the homepage, as seen below, notice the options to “Find Tools” or “Do Market Research”. Both of these
options are useful links to follow, and the following step-by-step guide will discuss both of them. To begin, click
the “Find Tools” option:

Once on the “Find Tools” page you find a list of general business basics. Each one of these main links takes
you to a page with a brief description of the area of business (i.e., Human Resources begins with a paragraph
describing why it’s important to do research on how to manage people and resources). Note that for the
“Business Research Basics” link, it takes you to textual guide created by the SBA. For the others, directly
beneath the introductory paragraph there is a list of useful links to resources divided by category. For example,
on the following page is a screenshot of the human resources page list.
In addition to the content on human resources, notice the section on the left side navigation bar for “Graphic
Design” (under the “E-Tools” section). Following this link will lead you to a range of options for the following
types of graphic design: Infographics, Data Visualization, Photo Editing, Presentation, and Additional Tools
(Icons, Photos, Word Cloud, Quote Maker).

If you return to the homepage and click the second option, “Do Market Research,” you will come to the landing page for
the SBA Accelerator Guides. These guides are attempts to thoroughly cover a specific business topic and are created
internally by UBC librarians. Note they are divided alphabetically and by category, as seen below. You can also search by
keyword in the search box on the left-side of the page.

In this example we will explore the options for restaurants and cafes. There are a number of different ways to
search for this category of Accelerator Guides. A good first step in the search is to look through the “search by
category” options. If you scroll down, you’ll notice an option for “Food & Drink”, as circled below.

If this option is clicked, the page below will open, providing a number of options for Accelerator Guides. In this
example we will again look at a guide on coffee shops (the third option, as circled below). Click this option.

As seen on the following page, the Accelerator Guide is laid out with a convenient outline at the top of the
page. The different sections listed in the outline can either be accessed by clicking on the “Print Full Guide” link
beneath the title or by clicking next at the bottom of the page. While it might seem misleading to click “Print Full
Guide,” it will not actually print the guide. Instead, it will open the full guide in one single page.
The second option for accessing the guide is clicking “next” at the bottom of the page (as circled in the
following screenshot). Clicking next will provide the same information found in the first option, only the contents
will be divided by multiple pages.
Also notice on the first page the links to related guides. For this one, links are provided for guides on bakeries,
bookstores, and catering. Worth noting, within each guide are the available links to books; marketing plans;
listings of Gale Handbooks; financial advice; links to news articles, magazines, and blogs; lists of trade
associations; and information on the industry target audience.

Useful Business Magazines
Through Zinio, the library provides access to the following magazines:
BC Business
British Columbia’s business authority. BCBusiness in BC’s most widely read regional business
publication.
Harvard Business Review
Invest in yourself – drive change, innovate for growth, lead smarter - from the best and the
brightest in the industry today. Harvard Business Review is THE magazine for decision-makers.
It’s where global business leaders turn for ideas and inspiration. With cutting-edge articles from
industry experts, Harvard Business Review is an unrivaled source for leadership and
management tools and techniques that are critical to success and survival in today's business
arena around the world.
Forbes
Beyond its famed lists, Forbes has a unique voice in its coverage of global business stories.
Whether it’s reporting on the “next facebook” or scrutinizing a new tax law, Forbes covers
stories with uncanny insight and conciseness that hurried business folks appreciate. Read
Forbes today for rigorous, to-the-point business analysis
The Economist
The Economist is a global weekly magazine written for those who share an uncommon interest
in being well and broadly informed. Each issue explores domestic and international issues,
business, finance, current affairs, science, technology and the arts.

